The SEO For Law Firms

The Law Firm Website Audit Checklist

40 Must-Have Elements for Maximum Conversions

This comprehensive checklist covers all the essential elements of law firm SEO. Use it to audit your current efforts,
identify gaps, and build a winning strategy.
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DESIGN & FIRST IMPRESSION

m <b>1.</b> Professional attorney photo above the fold

m <b>2.</b> Clear value proposition visible within 3 seconds

m <b>3.</b> Phone number visible in header (click-to-call on mobile)

m <b>4.</b> Consistent branding (colors, fonts, logo) throughout

m <b>5.</b> No stock photos of gavels, scales, or generic courtroom images
m <b>6.</b> Mobile design looks professional — not just ‘works on mobile'

m <b>7.</b> Trust badges visible (bar associations, awards, years in practice)

m <b>8.</b> No outdated copyright dates or stale content visible
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CONTACT & CONVERSION

m <b>9.</b> Contact form above the fold on homepage

m <b>10.</b> Phone number formatted for click-to-call

m <b>11.</b> Live chat or chatbot available for off-hours

m <b>12.</b> Free Consultation' CTA is prominent on every page

m <b>13.</b> Contact form confirms submission (thank-you message)

m <b>14.</b> Response time expectation set ("We respond within 24 hours")
m <b>15.</b> Multiple contact methods offered (phone, form, chat)

m <b>16.</b> Office hours displayed
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CONTENT & SEO

m <b>17.</b> Separate page for every practice area

m <b>18.</b> Attorney bio pages include: photo, credentials, bar number, results
m <b>19.</b> Location/city pages for all service areas

m <b>20.</b> Blog/news section with regular posts

m <b>21.</b>FAQ page exists with schema markup

m <b>22.</b> Case results page (even if results vary disclaimer)

m <b>23.</b> About page tells a compelling firm story

m <b>24.</b> Meta titles and descriptions unique on every page

m <b>25.</b> All pages have H1 tags with target keywords

m <b>26.</b> Internal linking connects related practice areas
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TECHNICAL PERFORMANCE

m <b>27.</b> PageSpeed score above 80 on mobile

m <b>28.</b> Site loads in under 3 seconds

m <b>29.</b> SSL certificate valid (no 'Not Secure' warning)
m <b>30.</b> No broken links on the site

m <b>31.</b> Sitemap submitted to Google Search Console
m <b>32.</b> No crawl errors in Google Search Console

m <b>33.</b> No 'noindex' tags on pages that should rank

m <b>34.</b> Core Web Vitals passing in Search Console
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LOCAL SEO

m <b>35.</b> NAP in footer matches Google Business Profile exactly
m <b>36.</b> LocalBusiness schema markup on homepage

m <b>37.</b> Google Business Profile linked from website

m <b>38.</b> City/state mentioned naturally in homepage content

m <b>39.</b> Embedded Google Map on contact page

m <b>40.</b> Reviews displayed with schema markup
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Ready to Dominate Local Search?

Stop guessing about your law firm's SEO strategy. Our free SEO audit will identify exactly where
you stand and what you need to do to dominate your local market.

Get actionable insights and a customized roadmap to grow your practice online.

Get Your Free SEO Audit

Visit theseoforlawfirms.com today
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